C l e a r R e s u lt s

Our goals
The Canola Council of Canada is on track to achieve
the targets of Canola. Growing Great 2015, our industrywide strategy to create 15 million tonnes of sustained
market demand and production by 2015.

The road ahead is clear as we continue to:
Increase sustainable production
Increase consumption and value
Improve market access
Improve quality
Improve understanding of the canola industry
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Messages from the Chairman and President
Who we are
Sustainable production
Consumption and value
Market access
Quality
Understanding

element

2006

Production
oil content

9.1 million mt
42.5% average

classic to designer
meal

2012 results
13.3 million mt

crush: food
and biodiesel

15 million mt

44.2% average*

45% average

90/10
2000 kcals/kg
energy content

75/25
2000 kcals/kg

5.2 million mt
3.7 million mt

10% increase
(90% of soybean
meal energy level)

(poultry)

export seed

2015 target

8.3 million mt
7.1 million mt

7.5 million mt
7.5 million mt

MT=METRIC TONNES
Crush volume is for 2011/12 crop year.
All other statistics are for 2012 calendar year.
* Source: Canola Oilseed Processors Association

Message from

the Chairman
The past year was a time of rejuvenation for the Canola Council of Canada. In April
we welcomed a new President, Patti Miller, who brings fresh energy and perspectives
to our team as we plot the future directions of the industry. Patti is backed by
exceptional staff, who went above and beyond the call during this transition year.
As a new year begins, we also salute two long-time board members, Richard
Wansbutter and Lach Coburn, who are retiring after many years of service. Thank you,
Lach and Richard, for making such a strong contribution to the canola industry.
All members of the team did an outstanding job in 2012 during a period of much
change. Our 2015 goals are now in clear sight, and we thank all of you for moving
us forward.

Patrick Van Osch
Chairman

Message from

the President
Teamwork and a clear sense of purpose have helped this industry come a very
long way in a very short time. Never are these strengths more evident than in
the challenging years, like the one we have just come through.
In 2012, we saw clear progress in all areas that are important to the long term success
of canola, in spite of the uncontrollable forces that are a fact of life in agriculture.
We’re reminded that it takes resilience and creativity to make this industry all that
it can be, no matter how far we have come and how much we have achieved.
I look forward to working with all members of the industry as we continue to set
the bar higher and meet future challenges through innovation. Whether you are
a grower, seed developer, crusher or consumer, it’s an exciting time for canola.

Patti Miller
President
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2012 Board of Directors

TOP ROW

MIDDLE ROW

BOTTOM ROW

Neil Arbuckle
Ken Campbell
Brian Chorney
Lach Coburn
Brian Conn
Conor Dobson

Dave Dzisiak
Woody Galloway
Ian Grant
Todd Hames
Jody Klassen
Adrian Man

Ken Stone
Patrick Van Osch
Richard Wansbutter
Shaun Wildman
Terry Youzwa
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clear results in 2012
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13% more acres  of canola were harvested in 2012 over 2011,
reaching a record of 21.2 million.*
A 2.2 percentage point increase in average oil content
has been achieved since 2002.**
Domestic crush increased 7% – from 6.6 million MT
to 7.1 million MT**
Canola was Canada’s top revenue crop once again in 2012,
generating $8.1 billion in farm cash receipts.***
39 Canola-Flax Agri-Science Cluster projects  explored ways
of maximizing yields, reducing harvest losses and increasing
the value of meal and oil, while growing more sustainably
and profitably.
*
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Source: Statistics Canada

**

Source: Canadian Oilseed Processors Association

***

Agriculture and Agri-Food Canada’s Farm Income Forecast

INCREASING SUSTAINABLE PRODUCTION

CLEAR
CONFIDENCE

in our ability to grow

Increasing productivity is more than an economic
opportunity. It’s a global imperative. The UN food agency
says world farm production must rise 60% by 2050 to meet
the needs of a growing population.
In 2012 the canola industry showed it’s committed
to meeting the challenge. Innovation and investment are
making a real impact on productivity today while improving
our outlook for the future.

Partnerships
accelerating research

New tools from life
sciences companies

Working as a team, the industry
is finding new solutions to agronomic
challenges while making the most of
every research dollar. The main vehicle
for cooperation is the Canola/Flax Science
Cluster, which leverages public and
private funding for a comprehensive
research program across Western Canada.
The industry and research community
work together to set priorities and
expedite the transfer of findings.

Advances in seed technology continue
to provide growers with more options
to increase the profitability of the crop.
Products introduced in 2012 included
new seed treatments to enhance
protection against seedling diseases.
Two seed developers received Canadian
regulatory approval for new glyphosatetolerant canola traits that could come
to market by mid-decade.

Coordinated action
on clubroot
Clubroot research continued in 2012
under three pillars: Pathology, Disease
Management, and Breeding. Several
inter-related projects are building on the
research of Western Canadian scientists,
while helping growers take preventative
measures on their farms. The research
team has extensive expertise in clubroot,
plant pathology, disease management
and breeding.

Increasing capacity to
add value here at home
As canola acreage increases, Canada’s
canola crushers and processors
are keeping pace by growing
at an unprecedented rate. In 2012
an expanded seed processing plant
opened at Lethbridge, and plans for
major new builds and expansions were
announced. On the horizon are a new
crush plant at Camrose, the addition
of a refinery at Clavet and a 25%
expansion of crush capacity at Yorkton.
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INCREASING consumption and value

CLEAR APPETITE

for canola oil’s advantages

The world continues to discover canola oil’s healthy
attributes as a cooking oil and clean-burning fuel.
The Canola Council spreads the word and builds
the brand in key markets throughout the world.

CanolaInfo campaigns
setting new records

Research revealing
more health benefits

CanolaInfo, the industry’s consumer
information source for canola oil,
generated more attention than ever
in 2012. Canola oil’s great taste was
showcased to 1.5 billion U.S. consumers
through media tours for Street Eats,
Heart-Healthy Dude Food, Get
Dressed for Summer and Skinny Mini
Holiday Desserts recipe collections.
Co-promotions with trusted
organizations like the American
Heart Association, Heart and Stroke
Foundation, Canadian Diabetes
Association positioned canola oil

A study released in 2012 showed
dressings containing canola oil were best
at facilitating absorption of fat-soluble
carotenoids, which are associated with
lower risk for certain cancers, heart
disease and macular degeneration.
Researchers also found further evidence
of canola oil’s benefits for both heart
health and glucose control in people
with Type 2 diabetes, and confirmed
that high-oleic canola oil is just as
effective as classic canola oil in lowering
blood cholesterol levels. Other findings
suggested that canola oil may have
cancer-fighting properties.

as part of a healthy lifestyle.

Growing demand
in a health-conscious
world
Canola oil is continuing to expand
its reach in international markets,
where the middle class is growing
and consumers are seeking out healthier
food choices. In 2012, Canadian exports
of canola were up 4.9%, driven mostly by
strong demand from China and Mexico.

Biodiesel fueling
demand
In 2012, Canada became the latest
country to adopt a renewable
biodiesel mandate at the national
level. The Canola Council supports
an increase in the inclusion mandate,
as British Columbia has already done,
to further take advantage of the
environmental benefits provided
by canola-based biodiesel.
U.S. biodiesel production also ignited
in 2012, with canola oil being the second
most-used feedstock next to soybean oil.
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clear results in 2012
››
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Twice as much canola seed was IMPORTED BY CHINA
— AN INCREASE TO 2.9 MILLION MT FROM 1.46 MILLION MT.
41% more canola oil was consumed by the U.S. market
IN THE 2011/12 CROP YEAR, VERSUS 2008/09
430 million consumers heard interviews generated by
the Street Eats media campaign.

››
››
››

212 million Americans heard CanolaInfo public service
announcements on the radio.
144,000 visitors viewed the American Heart Association’s
“Face the Fats” web pages.
2 billion customer impressions were generated by media
outreach in North America and India.

››
››
››
››
››

CanolaInfo Facebook fans tripled – from 13,000 to 36,000.
A health claim related to cholesterol was approved
for vegetable oils containing less than 20% saturated
fat by Health Canada.
Celebrity chefs like Bobby Flay frequently noted canola
oil’s culinary advantages.
Walmart awarded canola oil a “Great for You” label.
Port Moody was among the West Coast ports citing canola
oil sales as the impetus for expansion plans.
* Source: Oil World
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Canola meal exports increased by 11.2% — from
3.10 million MT to 3.45 million MT.
90% said canola meal is an “excellent” or “good” dairy
feed ingredient in a survey of U.S. dairy nutritionists.
A five-fold increase in sales to Tongwei, one of the
world’s largest producers of livestock feed, was
announced in 2012. By 2015, the Chinese company intends
to purchase up to $300 million of Canadian canola
meal annually.
Diet inclusion rates could be far higher than
industry standards for weanling pigs and boilers,
according to new research.

INCREASING consumption and value

CLEAR POTENTIAL
to expand meal sales

Our 2015 goal of 15 million MT of canola seed means more
than 8 million MT of canola meal will be available annually
for livestock feed. To seize this marketing opportunity, the
Canola Council is fine-tuning formulations and gathering
new data that will build animal nutritionists’ confidence in
canola meal. As the hub of meal research, information and
promotion, we’re continuing to transform canola meal into
a high-value feed ingredient, preferred by nutritionists and
livestock producers around the globe.

High marks from
dairy nutritionists

Reaching out to
key prospects

To benchmark how canola meal is regarded
by market influencers, the Canola Council
commissioned an independent survey of U.S.
dairy nutritionists. An overwhelmingly majority
gave the product high ratings as a dairy feed
ingredient. More than 78% said cost per unit
of protein was the top attribute of canola meal,
followed by rumen solubility, amino acid profile
and protein concentration.

The Council expanded meal promotions in
2012 through major events like the World Dairy
Expo in Madison and the Western Nutrition
Conference in Saskatoon. An interactive dairy
ration calculator was added to the Council’s
website to underline the cost advantages.

Research increasing canola
meal’s value

A visit to China in December helped shape
plans for expanded outreach and promotion
of canola meal to the Chinese dairy industry.
Positive results of feeding trials in five of the
main dairy herds have led to continued use
of canola meal by four of these companies.

Science Cluster studies are expanding our
knowledge of how canola meal is metabolized
by different types of livestock, and how it
performs when combined with other feed
ingredients and forages. This new data is
helping us determine optimal least-cost feed
formulations for various feeding situations.
Research suggests canola meal can be safely
used at higher inclusion levels in hog
and poultry diets than previously thought.
These studies point the way for updated
values that more accurately reflect canola’s
advantages while improving the profitability
of livestock production.

Canola meal promotion at World Dairy Expo in Madison, Wisconsin
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CLEAR RESULTS

Major canola buyers in 2012

canada
World capital of
canola production
54% of vegetable oil
consumed comes from canola
590,000 MT of canola oil consumed
670,000 MT of canola meal consumed

U.S.

$15.4 billion in economic activity generated

Consistently a powerhouse market
Number Two edible oil in the country
414,000 MT of canola seed imported
1.40 million MT of canola oil imported
Recognized by the FDA
as reducing heart disease risk
$1.79 billion in economic activity generated

Mexico
Our fourth largest customer
29% of vegetable oil
consumed comes from canola
1.44 million MT of canola seed imported
$700 million in economic activity generated
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Consumption is growing around the world
because of sustained attention to market development,
market access and research into canola’s advantages.

china
An important and growing market
1.33 million MT of canola seed imported
564,000 MT of canola oil imported
586,000 MT of canola meal imported

japan
Our most consistent and
long-standing customer
Number One edible oil in the country
2.33 million MT of canola consumed
$1.4 billion customer
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INCREASING Market Access

CLEAR FOCUS

on pressing trade concerns

Strong demand for canola can be clouded by marketdistorting policies. The Canola Council continues to
work with the federal government to overcome trade
barriers limiting our growth.

Positive signals
for open trade

Finding viable solutions
for Low Level Presence

In 2012 the canola industry welcomed
the pursuit of trade agreements that
could improve access to major markets
like the European Union, Japan, China,
Korea and countries in the Trans
Pacific Partnership. The Canola Council
participated in government-led trade
missions to Japan and China as well as
trade visits focused specifically on

The Canola Council sees developing
policies to accommodate the Low Level
Presence (LLP) of biotech products as
an important opportunity to improve
international trade and food security.
The Council supports the federal
government’s strong efforts to encourage
global approaches that will improve the
transparency and predictability of trade.
In 2012, the effort brought together
international regulators and industry
representatives for a global meeting
on LLP in Vancouver.

canola industry priorities.
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clear results in 2012
››
››
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A Canada-China memorandum of understanding was
signed on joint canola research – a positive signal
for continued access to the Chinese market.
Growing Forward 2 is on track to support the
industry’s priorities of innovation, market development
and market access.
Canada showed international leadership in developing
science-based policies for the low level presence of
biotech products.

››

An aggressive international trade agenda Is creating
more market access for canola exports.
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clear results in 2012
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2.2 percentage point increase in seed oil content
has been achieved since 2002.
The Export Ready campaign increased grower
awareness of global customer demands for residue
limits, registered varieties and proper storage.
Timely response to evolving food safety regulations
was encouraged through the Council’s ongoing
monitoring and information services for canola
processors and handlers.

Canola council of Canada

INCREASING Quality

CLEAR
PROGRESS

on quality improvements

Greater profitability means more than higher yields.
The industry is developing seed, oil and meal with higher
value for both the producer and the consumer.

More choice for
specialty oils

Quality assurance
for meal

Shelf-stable high-oleic varieties have
expanded the canola industry’s ability to
offer a premium product with zero trans
fat and a longer shelf life, using the same
crop management practices on the farm.
In 2012 one seed developer built on this
strength by releasing a high-oleic canola
oil with natural antioxidants. Another seed
developer announced a new type
of canola with high levels of Omega-9s.

In 2012 work began on a two-year canola
meal quality survey of samples from 12
Canadian crushing plants. This research will
determine the consistency of the nutrient
profile, which could be another strong
selling point when marketing canola meal
for ruminant and monogastric diets.

More research into
meal quality
Research is helping the industry learn more
about how canola meal can best meet the
nutritional needs of livestock. For example,
studies are teaching us more about the
high-energy meal value of yellow-seeded
B. napus in weanling and broiler diets.
Other studies are exploring the viability
of new processing techniques, such as the
production of meal fractions that would
be higher in protein and lower in fiber.
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INCREASING Understanding

CLEAR INSIGHTS

into our challenges and potential

Knowledge is a powerful tool for every stakeholder in the industry
– from farmers seeking greater profitability, to policy-makers seeking
sustainable economic growth. One of the Canola Council’s most
important tasks is to make sure these groups have the information
they need for sound decision-making.

Improving the flow of
information to growers
In 2012 the Canola Council introduced a
number of new tools to help growers face
production challenges.
Additional online resources included webinars,
videos on clubroot and flea beetles, and the
Canola Variety Selection tool. Using data from
the 2012 Canola Performance Trials, the interactive
tool provides a convenient and comprehensive
means of comparing variety performance.
Enhancements to the CanolaWatch online
newsletter included “photo quiz of the week,”
videos to demonstrate agronomic tips and greater
use of photos for diagnostics. Agronomists kept
the conversation going between each edition
by harnessing the power of Twitter.
One of the most popular new events was
CanoLAB 3-D, launched by the Council and
the Alberta Canola Producers Commission in
cooperation with the University of Alberta and
Enjoy Centre. CanoLAB improved diagnostic skills
by offering an up-close look at plants under
different forms of stress and different forms
of treatment at multiple stages.
Canola Galla, held at the clubroot nursery at
Brooks, Alberta, provided canola growers and
agronomists with the chance to see clubroot
first-hand and learn a wide variety of tips for
diagnosing clubroot at all stages.
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At the Canola Storage Clinic, growers had the
opportunity to hear presentations by researchers
and see live demonstrations of storage equipment
and best practices. The event was held in Brandon
in partnership with the Manitoba Canola Growers
Association. All presentations were videotaped
for later viewing on the Council’s YouTube site.

Keeping governments
informed
The Canola Council maintains ongoing
contact with officials from federal and provincial
departments, ministries and agencies that work on
areas of interest to the canola industry. This sharing
of information encourages a sound understanding
of the industry’s impact, priorities and challenges.
In 2012 Council representatives met with dozens
of Members of Parliament, Senators and Members
of provincial Legislative Assemblies. Activities
included presentations to Senate and House of
Commons committees, targeted outreach on key
priorities, a joint outreach day with the Canadian
Canola Growers Association and outreach with
allies at the Canadian Agri-food Trade Alliance.
The Council also worked closely with senior
government officials through the Canola Market
Access Plan senior government working group.

clear results in 2012
››
››
››

National awards were earned by Canola
Digest magazine and the Export Ready campaign.
1,000 more subscribers tapped into Canola Watch,
the Council’s online agronomy information service.
Canola Watch added a monthly winter version to
highlight events and provide more depth on issues
covered during the growing season.

››
››

CanoLAB sold out quickly, indicating strong demand.
Twitter followers tripled for @canolawatch —
growing from fewer than 300 to more than 1,000.

CanolaWatch on Twitter

CanolaWatch e-newsletter

Canola Digest

www.canolacouncil.org
400-167 Lombard Ave.
Winnipeg, MB  R3B 0T6
204.982.2100 Phone
204.942.1841 Fax
866.834.4378 Toll Free

Innovative. Resilient. Determined to create superior value and a healthier world.

