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Background

= Extensive focus on trans fat reduction and
potential health benefits

= AHA recommends limiting saturated fat
consumption to <7% of total daily calories and
trans fat consumption to <1%.

» US Food and Drug Administration trans fat
labeling requirement effective January 2006

= Significant voluntary and regulatory efforts to
reduce trans fats in food supply

= News coverage of trans fats doubled between
2006 and 2007.




Consumer Research Overview

* Two data collection phases:
« Baseline (March 27 -April 7, 2006)

o 1-year follow up (May 10 -25, 2007), after the April 2007
launch of the AHA *“Face the Fats ” consumer campaign

» \Web survey conducted by Cogent Research
among sample of 1,000 Americans (18 -65 years)

*AHA transfat initiative funded by a lawsuit settlement betwdBanTransFats.com and McDonald’s







Concern about Fats

* Majority (62%) concerned with both the amountandt  ypes of fat
» Concern increased significantly from 2006 to 2007

How concerned, if at all, are you with the amount of fat that you consume in foods?
Top 2 Box %

2007 (n=1000) [GRZIEZ 26% 34% 28% *
Concern about
amount of fat .

How concerned, if at all, are you with the types of fats that you consume in foods?
Top 2 Box %

Concern about

m]1- Notatallconcerned m2 =m3 =m4 =5 -Extremely concerned

*Significant difference (P<0.05)




Awareness of Fats

» Awareness of trans fats increased; now on par with awareness of saturated fats
» Consumers not as familiar with partially hydrogenat ed oils
» Except for omega -3, awareness of mono - & polyunsaturated fats lagging and may be

AIDED: ROTATE. Please check all of the types of fats and oils that you have ever heard of:

. 959%
Vegetable oils 95%

93%
Saturated fats 92%
929 *

Trans fats 84%

84°%

Animal fat
al fats 84%

i 81% * = 2007 (n=1000)
Omega-3 fatty acids 2% B Sl i

73%

Polyunsaturated fats
76%

66%
70% x

Monounsaturated fats

Partially hydrogenated oils 66%
68%

Tropical oils

*Significant difference (P<0.05)




Knowledge of Effects on Heart Disease (1

[IF AWARE] To the best of your knowledge, what effect, if any, do each of the following have on your risk

of heart disease?
%o Correct out of
entire population

2 149 o,
2007 (n=836) EH 68%
Animal fats (e.g., lard, tallow, butter) o

2006 (n=843) 17% 66%

Saturated fats

2007 (n=919) 5% 18%
Trans fats

Partially hydrogenated oils

Tropical oils (e.g., palm oil, coconut oil)

= Increases m Decreases ® No effect = Don't know

*Significant difference (P<0.05) * = CORRECT RESPONSE




Knowledge of Effects on Heart Disease (2

[IF AWARE] To the best of your knowledge, what effect, if any, do each of the following have on your risk

of heart disease?
%o Correct out of
entire population

2007 (n=805) MR 5% 15% 60% T
Omega-3 fatty acids (e.qg., fish, fish oil)
2006 (n=736) *
6% 4% 199, 53%

£ S
2007 (n=729) PEEEL 8% 21%
Polyunsaturated fats (e.g., nuts, salmon)
2006 (n=758)
9% 6% 23%

s 2007 (n=658) ke 10% 18%
Monounsaturated fats (e.g., olive oil, avocado)
2006 (n=702) N
8% 7% 23%

Vegetable oils (e.g., canola oil, corn oil)
2006 (n=946)
27% 26% 16% 31%

= Increases m Decreases ® No effect = Don't know

*Significant difference (P<0.05) * = CORRECT RESPONSE




Sources of Saturated and rans Fats

Better Knowledge

Which of these foods, if any,
typically contain saturated fats?
Check all that apply. (AIDED)

SATURATED FATS
R 72%
FUELT R

Lard

Butter

LR [t

Doughnuts

Pastries

Hard
margarine

Vegetable
Shortening

.
Eoglues

Dairy
products

Soft tub
margarine

.
SAE ol

Cuackens

:
Chicken

None of the [FEL
above [ 109

*Significant difference (P<0.05)

@ 2007 (n=1000)
©@2006 (n=1000)

Which of these foods, if any,
typically contain trans fats?
Check all that apply. (AIDED)

TRANS FATS
French fries 0303%

1%
Doughnuts f% o *

. 46%
Pastries 3%

q 4%
Cookies 40%°

. 41%
Hard margarine 40%

)
Lard 340 Yo k

0,
Vegetable Shortening 33890/{:’

W
(<)) (6] »
° 'y o »

Soft tub margarine 40%

3 L3

2
B

Fatty beef 3
Butter 3,3350%°
Crackers
Dairy products

Whole milk

Chicken

s I
N
< 1 o
) Lle o
o[ >

None of the above




Knowledge about of Fats and Calories

While most consumers know people have different cal oric needs, t here is
misunderstanding about the general relationship bet ween fats and calories.

2007 (n=1000)
Disagree Agree

depending on the age, gender, height,
weight, and physical activity level.

People have different calorie needs
% 70%

All fats have the same number of 199%
calories per gram.
For good health, I should eat as little fat as
possible. 20%

Eating “"good” fats instead of “"bad” fats can
help me lose weight.

* = CORRECT RESPONSE

DK/Neither

23%




Behaviors- Cooking

More than half reported using vegetable oils instea

More reported behavioral changes related to trans f  ats.

d of animal f ats.

Which of the following, if any, are you doing on a regular basis? Check all that apply.

Using vegetable oils (e.g., canola oil, olive oil) instead of
animal fats (e.g., butter)

Using cooking sprays or liquid vegetable oils instead of butter

Using more healthful fats instead of trans fats

Buying food products because they show “zero trans fat” on
labels or packages

Using more healthful fats instead of saturated fats

Using more liquid vegetable oils instead of solid fats

Reviewing information on trans fats specifically before
making decisions on purchases

Reviewing information on trans fats and saturated fats
together before making decisions on purchases

Using a "zero/low trans fat" version of products instead of a
solid fats version

None of the above

*Significant difference (P<0.05)

54%
4%

5

48%
50%

37%
36%

37% *
32%

32%
34%

31%
34%

29% 3k
23%

27%
24%
26% *
21%

24%
25%

= 2007 (n=1000)
= 2006 (n=1000)




Behaviors- Restaurants

* Most do not ask for nutrition information or health y food option s.

» A small but growing number request, at least some o  f the time, i ngredients or nutrition
information for menu items.

» About half indicate they ordered the  “healthier ” menu items at least some of the time.

How often, if at all, do you do the following when you are at a restaurant?

2007 (n=1000)
2006 (n=1000) Sometimes to
Always

the types of oil or fat N
used to prepare afood 2006 | Z Y S IRCLTRECER: | 3%

nutrition information

i L so% | us% 12%p)
option

Orderan item onthe 3007
menu because it was

healthier in some way

= Never = Rarely = Sometimes = Most of the time = Always

*Significant difference (P<0.05)




Research Conclusions

= Awareness of trans fats and knowledge about
effect on heart health have significantly '
-> on par with saturated fats

* Impacted behaviors in grocery stores and
cooking at home but not much in eating out

» Knowledge of major food sources of saturated
fats and trans fats remains insufficient.

* Not clear whether consumers paying attention
to trans fats at the expense of other fats




Research Conclusions (continued)

= Except for omega -3, awareness of mono - and
polyunsaturated fats lagging -> more consumer
confusion?

» Consumers not clear about the relationship
between fats and calories

= \Women who are primary household shoppers
with college education+ are most knowledgeable




Launched in April 2007 *“Face the Fats”
national consumer education campaign
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My Fats Translator
calculates daily calorie and
fats recommendations
just for you.
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® ® ® & niyFats Transktor

LIVE FAT.SENSIBLY LEARN HOW TO
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Celebrity Chef Alton Brown
g cooks for your heart.

® @ ® @ ChefAtton Brown
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BadFatsBrothers.com

The Brothers do some of their
best work in places like drive-
thrus and diners. Watch our
wehisode now and see these
hearthreakers in action.

There's plenty of Sat & Trans
to spread around, so why not
share this with a few friends?

Just click here to
send the webisode




Campaign Reach

=4/07 — 1/08, 322+ million media impressions
e 209 million broadcast impressions
e 91 million Internet impressions
e 22 million print impressions

» 330,000+ unique visitors to  “Face the Fats ” site

- The Washington Post

BusinessWeek tFOX;




Coming May 2008
The Better Fats Sisters- Mon and Poly
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Summary

» 2006 marketing research confirmed consumer
confusion about fats.

» Face the Fats (2007) contributed to heightened
consumer awareness of trans fats

» Face the Fats (2008) to focus onthe “better” fats

= Continued tracking of campaign impact
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