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2015 TargeT

15 million mt

45% average

75/25

2200 kcals/kg 
 
7.5 million mt

7.5 million mt

ElEmEnt

Production >

Oil Content >

Classic to Designer >

Meal Energy Content >

Export Seed >

Processing >

2013 Results

18 million MT

45.1% average

84/16*

2000 kcals/kg 
 
7.1 million MT

6.5 million MT

MT = Metric Tonnes

Crush volume and export seed numbers are for 2012/13 crop year.  
All other statistics are for 2013 calendar year. 
*Industry estimate

looking beyond  
to new opportunities

Best use of agronomic knowledge

Improved information tools

Expanding appetite for healthy foods 

Growing demand for animal feed

Progress on market access issues

growing above  
our 2015 targets
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message from  

the chairman

message from  

the president

As 2013 unfolded, it was clear that this industry hadn’t neared the limits of what  
we can achieve. 

Growers broke through our production targets by a huge margin. Demand continued  
to grow, spurred on by new evidence of canola’s value. And behind the scenes, research 
was unlocking new solutions to important agronomic challenges. 

Through the Canola Council of Canada, our industry makes the most of these opportunities. 
Backed by the Council’s capable team, we are continually setting our sights higher, and 
addressing any challenges to our progress. This partnership of growers, seed developers, 
processors and exporters is the competitive edge that maintains Canada’s leadership in  
the global canola marketplace. 

With your ongoing support, we’ll continue to grow in the years ahead.

Terry Youzwa 
Chairman

The past year confirmed what the industry has sensed for some time: We’ve outgrown 
our own dreams. We surpassed our 2015 goals two years ahead of schedule, thanks to the 
cooperation of the weather and the commitment of the entire value chain. We also made 
headway on key market access issues, with encouraging signs that global cooperation and 
science-based approaches are gaining ground.

Now it’s time to prepare for the next level of growth. As 2013 drew to a close, we were 
preparing to launch a new strategic plan that will guide our industry to new goals in  
the decade ahead.

We look forward to working with the entire value chain as we embark on this exciting 
new phase, buoyed by our remarkable progress in 2013.

Patti Miller 
President



2013 board of directors

our core funders
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toP roW / left to right 
Neil Arbuckle, Ken Campbell, Brian Chorney, Brian Conn, Conor Dobson, Dave Dzisiak

middle roW / left to right 
Colin Felstad, Woody Galloway, Ian Grant, Todd Hames, Adrian Man, Dean McQueen

bottom roW / left to right 
Neil Sabourin, Ken Stone, Patrick Van Osch, Shaun Wildman, Terry Youzwa



new highs in 
production  and yield

increasing sustainable production

Many crops set new production records in 2013, thanks to excellent growing conditions. 

At 18 million tonnes, the results for canola were particularly dramatic.  
The crop was 23 per cent bigger than the previous record high of 14.6 million tonnes,  

and 20 per cent above the industry’s 2015 target of 15 million tonnes. 

This huge productivity boost suggests more than weather was behind the record-

breaking results of 2013. Improvements in seed, crop management and information 

transfer all played a role in helping growers make the most of ideal conditions.

Because these factors are so important, the Canola Council is expanding the range  

of tools available to the industry as we continue to move production higher.
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ABOVE:  

Average yield hit a new high of 40 bu/acre – 13% higher 

than the previous record of 35.3 bu/acre.

BEyOnd:  

More than half a million dollars’ worth of agronomic 

research was underway in 2013, increasing our knowledge 

of how to increase yields and profitability in the future.



instant answers,  
just a few clicks away 

In 2013, the Canola Council website brought 
new decision-making tools to every computer 
and smartphone:

• Canola Encyclopedia provides reliable, 
comprehensive information on every 
agronomic topic.

• The Variety Selection Tool harnesses  
the data of the annual Canola 
Performance Trials.

• The Canola Diagnostic Tool zeroes in on 
possible causes of plant problems through 
an interactive questionnaire.

• The Spray-to-Swath Interval Calculator 
helps growers use the right products for 
their crop stage and harvest schedule.

• The Canola Watch e-newsletter  
delivers the right information to  
growers at the right time, with alerts  
on crop management challenges and 
links to online tools. 

• Clubroot.ca remains the single most 
comprehensive resource for learning  
and dealing with clubroot, a disease  
that continues to move across  
the Prairies. 

new ways to share  
expert advice 

Working in partnership with provincial 
grower groups, the Canola Council explored 
new means of sharing best practices with 
the industry in 2013:

• The Ultimate Canola Challenge 
demonstrated the effects of different 
combinations of inputs and practices  
at 11 locations.

• The Science Special Edition of Canola 
Digest updated growers and agronomic 
advisers of the findings of 30 new 
research projects.

• CanoLAB provided an unusual 
opportunity to examine live plants, 
insects and treatment results outside  
the growing season, while directly 
interacting with highly regarded 
experts. The event drew capacity  
crowds at all three locations. 

looking forward 

The Canola Council joined forces with 
researchers and funding partners to 
identify and address long-term challenges:

• Cost-shared research funding was 
focused on pest and disease management, 
emergence constraints, nutrient 
management, drought tolerance  
and shatter resistance.

• The International Clubroot Workshop 
brought together experts from four 
continents to share the latest knowledge.

• The Canola Discovery Forum encouraged 
all value chain members to exchange 
insights and leading-edge ideas for 
sustainable and profitable production. 

• The Blackleg Strategic Plan was 
developed to guide essential blackleg 
research and extension efforts as  
the industry strives to stay ahead  
of this disease.
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467  
Presentations, crop walks  
and field tours

6,140  
Audience members reached

232  
Media interviews

455  
Extension calls

112  
Retail visits

52  
Meetings with researchers

122  
Hours of agronomy training  
delivered to industry

756  
Hours of agronomy/research liaison

our agronomy 
team in action



increasing consumption, value and quality
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Global sales of canola continued to rise in 2013. In key export markets, the growth of 

the middle class created a bigger appetite for healthier foods, which in turn prompted 

consumers to seek out oils with low saturated fat and high culinary quality.

The Canola Council made the most of these opportunities through vigorous promotion. 

Canola oil marketing intensified in key export markets, backed up by compelling new 

evidence of the product’s health advantages.

ABOVE:  

Canadian crush capacity has nearly doubled over the past five years. 

Since 2008 the industry has invested more than $1 billion to expand 

Canada’s processing infrastructure – a strong vote of confidence  

in the growing demand for canola products.

BEyOnd:  

Global vegetable oil demand is expected to rise  

by more than 60% during the next decade.

growing demand  
for canola oil
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more validation  
of health benefits 

Canola’s reputation as a healthy oil was 
reinforced by new research and scientific 
reviews that grabbed headlines around  
the world:

• Canola oil’s ability to reduce belly fat 
was confirmed by a study cost-shared  
by the Canola Council, provincial grower 
associations, member companies and the 
Canadian government. The study showed 
canola oil can reduce belly fat by 1.6 per 
cent in just four weeks when consumed 
in place of other oils.

• Canola oil is healthier than some other 
vegetable oils, according to the Canadian 
Medical Association. The CMA concluded 
in 2013 that oils with an optimum balance 
of omega-3 and omega-6 fats – like canola 
– are a healthier option.

• Canola’s ability to reduce heart disease 
and other chronic diseases was confirmed 
by a comprehensive review of scientific 
studies over the past 25 years. The findings 
appeared in the peer-reviewed journal 
Nutrition News, and were publicized by a 
Canola Council news release that resulted 
in exposure to 76 million consumers. 

raising consumer 
awareness 

New highs in consumer engagement were 
achieved through CanolaInfo, our public 
information source on canola oil:

• Alignment with heart-health was 
reinforced through sponsorship of the 
American Heart Association’s Face the 
Fats PSA campaign, which generated  
237 million impressions.

• Alignment with delicious cuisine  
was strengthened through five recipe 
collections, including the Decades  
of Decadence dessert promotion that 
reached 5.2 million television viewers.

• More than 58,000 Facebook users “liked” 
the CanolaInfo page, compared to 13,000 
just two years earlier.

solidifying our market base 

Progress in new and established markets 
was signaled by the world’s growing interest  
in healthy foods and the success of the 
Canola Council’s market outreach activities. 

• A Chinese version of Canolainfo.org  
was planned to differentiate canola oil in 
China, where there is still little awareness 
of the differences from rapeseed.  

• Intentions to eliminate trans fats in the 
American diet were announced by the 
U.S. Food and Drug Administration –  
a move that will oblige every U.S. restaurant 
and commercial food manufacturer to  
find healthier oil alternatives. The FDA 
announcement is expected to increase the 
demand for high-oleic canola oil, which 
fetches a premium price because of its 
naturally high stability and long shelf life.

• Quality was assured through 
improvements in average oil content  
and on-farm programs like Export Ready.

• Media coverage grew – in both  
well-established markets like Mexico  
and promising new markets like  
India – as the Canola Council introduced 
canola oil’s virtues to local bloggers, 
journalists, celebrity chefs, nutritionists 
and cardiology experts.
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adding value  
to canola meal

increasing consumPtion, value and quality

Canola meal represents opportunity to increase the profitability of the entire canola 

industry. With world meat production expected to grow 30 per cent during the first  

two decades of this century,* the demand for high-quality feed ingredients will increase. 

Canola meal can offer unique advantages to this expanding market.

Meal promotion kicked into higher gear in 2013, particularly in promising markets like  

the U.S. these activities are increasing awareness of canola meal’s ability to deliver more 

usable protein in livestock feed. the industry is also continuing to invest in research that 

will help livestock producers move to higher inclusion levels with greater confidence.

above:  

U.S. meal promotions earned top honours from the Canadian 

Agri-Marketing Association

beyond:  

Research funding announced in 2013 is helping us learn more 

about the potential for higher inclusion rates in livestock feed

*Source: United Nations Food and Agriculture Organization
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canolamazing”  
the dairy sector 

The World Dairy Expo was the launching 
pad for promotions explaining canola 
meal’s ability to increase milk production 
by delivering more usable protein past  
the rumen.

• A bold staircase display once again 
helped canola stand out at the Expo.  
The flashing billboard became the 
backdrop for an online contest and  
dairy feed discussions.

• Canolamazing.com became the new 
anchor for all meal promotions. The 
website is packed with practical tools  
and information, including the new 
Advanced Canola Meal Calculator,  
which allows nutritionists to cross-
compare canola meal over a dozen  
other protein sources. In an online blog, 
dairy nutritionists and producers share 
real-life experiences with the product.

• Trade articles on canola meal’s 
scientifically proven benefits appeared  
in leading North American publications 
like Hoard’s Dairyman, Progressive  
Dairy, Dairy Herd Management and  
Milk Producer. 

earning trust in china 

Years of information-sharing and cooperation 
yielded progress in 2013, as the Canola 
Council continued to deepen understanding 
of canola meal’s virtues among key 
influencers in the Chinese market.

• National media attention was generated 
by release of a year-long study on canola 
meal’s productivity-boosting effects in 
Chinese dairies. Articles appeared in 
more than a dozen major business and 
industry publications in China.

• Tongwei visited Canada as the Canola 
Council’s guest, enabling this important 
Chinese feed supplier to learn more about 
Canada’s consistent and trusted supply  
of canola meal.

• Audits of Canadian crush and meal 
processing facilities were conducted by the 
Chinese import regulatory authority with 
assistance from the Canola Council and the 
Canadian Oilseed Processing Association. 
This was an important step toward 
registration under China’s new regulations 
for import of protein animal feeds.

Creativity helped the Canola Council compete 
with much larger feed commodities for share 
of mind at the World Dairy Expo. On this 
staircase display, flashing chaser lights 
showed how canola delivers more protein 
directly to the business end of a dairy cow.

“
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canada
World capital of 
canola production 

64% of vegetable oil  
consumed comes from canola

570,000 MT of canola  
oil consumed

610,000 MT of canola  
meal consumed

$19.3 billion in economic 
activity generated in Canada

u.S.
conSiStently a  
poWerhouSe market 

Number Two edible oil in the country

413,500 MT of canola seed imported 

1.4 million MT of canola oil imported 

Recognized by the FDA as reducing 
heart disease risk

$4.8 billion in economic activity 
generated in U.S.

mexico
our fourth  
largeSt cuStomer 

1.5 million MT of canola  
seed imported 

$1.7 billion in economic 
activity generated in Mexico

our global customers
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MaJoR BUYERS oF 
Canadian-gRoWn CanoLa
consumption is growing around the world because of sustained attention to market 

development, market access and research demonstrating canola’s advantages.

our major customers benefit when they import canola. they gain access to healthier 

oil and quality protein for animal feeds – as well as the economic benefits of 

transporting and processing canola products.

china
a vaSt and  
groWing market

3.0 million MT of canola  
seed imported 

1.0 million MT of canola  
oil imported 

303,200 MT of canola  
meal imported

$4 billion in economic 
activity generated in China

japan
our moSt conSiStent and 
long-Standing cuStomer

Number One edible oil in the country

2.4 million MT of canola seed imported

$1.5 billion customer



12

Ca nola Cou nci l  of  Ca nada

increasing market access

ABOVE:  

Canadian canola seed can now be 

accepted by 12 crushers in China, 

which equals nearly 6 million 

tonnes of access

BEyOnd:  

CETA will position Canada to 

nearly double canola oil exports  

to Europe – an increase equating  

to $90 million in oil sales

With nearly 90 per cent of canola  

destined for export, open access to world 

markets is vital to our industry. the paths  

to success are understanding, cooperation 

and science-based approaches, supported 

by partnerships involving all industry 

stakeholders and governments,  

at home and abroad.

our mechanism for working together  

has been the Canola Market access Plan 

(CMaP), which concluded in 2013 after five 

successful years. By the end of the year we 

were ready to continue moving forward under 

new partnerships with government and 

industry. a new association management 

agreement with the Canadian oilseed 

Processors association is also strengthening 

our ability to respond to trade regulatory 

issues in a more effective, coordinated way.

moving beyond  
trade restrictions

Source: Viterra Inc.
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progress under cmap 

Working with the Canadian government’s 
Market Access Secretariat, we maintained 
or expanded $2.3 billion of export business 
for the canola industry, and developed 
information tools that will assist our  
efforts in the future. 

• Access to China continued to expand  
as the country authorized three more 
crushers to import Canadian canola seed, 
including the first in a rapeseed growing 
area since the blackleg quarantine order 
of 2009/10.

• A comprehensive long-term strategy was 
launched by the Canola Council early in 
2013. Called Market Access for the Future, 
the plan outlines priorities for market 
access, and how industry and government 
can work together to tackle them.

• Independent market impact studies were 
commissioned by the Canola Council  
to quantify the jobs and wages generated 
in local economies when Canadian-
grown canola is imported. The analyses 
illustrate how our major markets benefit 
when they do business with our industry.

• Comprehensive responses on proposed 
U.S. food safety rules were filed by  
the Council to encourage a responsible 
trading environment for food products 
and feed.

• Japan agreed to change its methodology 
on pesticide maximum residue levels, 
which will help to avert systemic delays 
of approvals in the future.

trade agreements 

The Canola Council ensured the industry’s 
interests were on the agenda as major 
agreements were negotiated between  
Canada and important canola markets:

• A Comprehensive Economic and Trade 
Agreement (CETA) with Europe was 
reached in 2013.

• Trans-Pacific Partnership talks continued 
with the Canola Council present in Peru 
and Singapore. 

• Canada-Japan Economic Partnership 
negotiations continued.

coordinated action on llp 

The Canola Council actively supports the 
Canadian government’s efforts to establish  
a global approach to the low level presence 
(LLP) of genetically modified materials  
in imports and exports. Currently, no 
country has an LLP policy for food imports. 
A unified approach would help to keep food 
costs affordable and bring more certainty  
to the global trading environment.

• More than 20 countries have now joined 
the International Grain Trade Coalition, 
our partner in implementing of a global 
framework for LLP.

• Fifteen countries are now participating  
in roundtable discussions regarding the 
Global Low Level Presence Initiative, 
which will be on the agenda at future 
meetings of the World Trade Organization 
and the United Nations Food and 
Agriculture Organization.
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indUSTRy viSiOn And ORgAnizATiOn
The success of the canola industry is linked to the private sector’s ability to drive innovation 

and its willingness to work together as value chain partners toward a single coordinated 

vision. With the private sector cooperating to drive the agenda, the industry has continued 

to innovate by investing in research – improving overall productivity and increasing returns 

from the market. The significant investment in canola research by the private sector reflects 

the industry’s strength in allocating resources to areas of greatest opportunity. It’s a strength 

that has been harnessed to coordinate the three pillars of industry-wide effort: innovation, 

market access and market development. Innovation improves productivity and profitability 

and increases sustainable production. Market access provides the opportunity to export 

this production to the most valuable international markets. Market development efforts 

maximize the value attained from sales to markets with demand potential. 

The government’s role in the sector has been clearly defined and continues to be essential to the 

industry’s success. As a partner in the original creation of canola from rapeseed, the government’s 

involvement has evolved to play a fundamental role by supporting industry-driven research, 

market development and market access priorities. Capitalizing on growing global demand for 

healthy edible oils, the canola industry owes its success to dividing responsibilities between 

industry and government according to each partner’s greatest strengths.

Cooperation between private sector members of the canola value chain has been crucial 

to complementing decisions made by individual firms and the support provided by 

government. By coordinating all members of the value chain that have a mutual interest in 

canola’s success through the Canola Council of Canada, the industry has been able to focus 

energy and resources for the greatest benefit. Canola growers, seed developers, life science 

companies, grain handling companies, exporters, crushers and food and feed manufacturers, 

all links in the canola value chain, are members of the Canola Council. The Canola Council 

is a national, non-profit, stakeholder-supported association whose mission is to enhance 

the canola industry’s ability to profitably produce and supply seed, oil and meal products 

that offer superior value to customers throughout the world. Core funding for the Council 

comes from a volunteer levy paid by canola growers, seed developers, life science companies, 

crushers and exporters.

ECOnOMiC iMPACT
The growing market for canola products coupled with the improved agronomic qualities 

of modern canola varieties has resulted in a major expansion of the canola acreage and 

industry in Canada. Far from its modest beginnings, the industry continues to break records. 

In 2012, over 21 million acres of canola were harvested and over 14 million tonnes of seed 

were produced. Meanwhile, combined exports of canola seed, oil and meal over the year 

exceeded 14 million tonnes, surpassing the previous annual average of 13 million tonnes. 

As a result of this growth, canola now adds more than $15.4 billion annually to Canada’s 

economy. Employment is a significant spinoff, with the canola industry generating over 

228,000 jobs across primary production, handling and transportation, crushing, refining and 

food development, manufacturing and service. 

Considered one of Canadian agriculture’s greatest success stories, the canola industry is 

well on track to achieve the targets of Canola. Growing Great 2015 is the Canola Council of 

Canada’s industry-wide strategy for creating 15 million tonnes of sustained market demand 

and production by 2015. 

PROFIT AND ECONOMIC GROWTH FROM INTERNATIONAL MARKETS

EXECUTION

PRIORITIZE OPPORTUNITIES
Identifying markets, export destinations, and 

innovations with the greatest potential.

MARKET PROMOTION
Working closely with customers to increase 

value and returns.

Selling into most valuable markets, arranging 
logistics in an e�cient way, ensuring quality. 

PROVIDE INFRASTRUCTURE

SUPPORT INT’L MARKET ACCESS

FOSTER INNOVATION

GOVERNMENT’S
ROLES

PRIVATE SECTOR’S
ROLES

TO SUPPORT
MARKETS

Quality standards, certi�cation and testing,
science-based regulation.

Negotiate free trade agreements, support market
access e�orts, assist in dispute settlements.

Creating e�ective policies to 
reward innovation.

MARKET ACCESS FOR THE FUTURE

The Market Access  
for the Future strategy 
guides us as we work  
with partners to overcome 
trade restrictions.
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insights  
to take our  
industry  
further

improving understanding

By understanding our challenges  

and our potential, we create an  

environment in which the canola  

industry can thrive. We also rely on  

the understanding of others, whose  

decisions can affect our industry’s 

competitiveness.

In 2013 the Canola Council took  

advantage of many opportunities to  

educate policymakers and bring greater  

clarity to discussions affecting our industry.  

We reached out to Canadians so they could 

better understand how their economic success  

is tied to the success of the canola industry.  

And finally, we channelled these insights  

into a new strategic plan to guide the 

development of our industry.

ABOVE:  

Our economic impact study showed  

that canola contributes $19.3 billion  

to the Canadian economy

BEyOnd:  

Our 2025 plan provides a strategic  

road map for achieving new levels  

of growth and value
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government relations 

The Council acted as the voice of the 
industry on federal policy matters:

• Thirteen submissions were made on 
issues such as the federal budget, biofuel, 
food safety, labeling, international trade 
and regulatory cooperation.

• Parliamentary committees on 
Agriculture and International Trade 
invited presentations by the Council.

• Several private-public committees  
were chaired by the Council,  
including the Grains Roundtable’s  
Market Access Committee and Trade 
Negotiations Committee.

• Canola Clipboard and other outreach 
provided Members of Parliament with 
regular updates on key issues of concern 
to the canola industry.

public understanding 

Canola’s impact on the Canadian economy 
was quantified in an independent analysis 
that was released to the media by the Council. 
The study showed canola supports 249,000 
jobs and generates $19.3 billion in economic 
activity each year as the crop is grown, 
crushed, refined, transported to ports and 
processed into value-added products.
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Economic  
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Wages

Total Economic Impact by Sector

Canola farming and seed devlopment, $13.3 billion

Food end use, $1.7 billion

Livestock benefits, $525 million

Port activities, $348 million

Transportation, $1.6 billion

Refining, $206 million

Crushing, $1.1 billion

Elevation, $442 million

Canola fuels  
the growth of jobs 
and wages in a wide 
range of sectors.  
The Council is 
helping all 
Canadians and 
decision-makers 
appreciate the 
industry’s 
importance.
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Looking beyond  
oUR 2015 PLan

keeP it coming

in 2013 we surpassed many of the targets of Growing Great 2015, the strategic plan 

that had guided the growth of the canadian canola industry since 2008. Growing 
Great 2015 mobilized the entire value chain toward the goal of producing 15 million 

mt of sustained market demand and production by 2015. two years ahead of 

schedule, we arrived at our destination.

as 2013 drew to a close, the industry was ready to move the goal post farther.  

the result is a bold new strategy to secure 26 million mt of demand and an  

average yield of 52 bu/acre by 2025. 

familiar roadS,  
neW deStinationS 

The new strategy builds on the fundamental 
strengths and tactics that have taken us this far, 
while setting our sights on new levels of value.

Our target is a 30 per cent increase in production 
beyond the record-breaking harvest of 2013, without  
a significant increase in canola acres. The plan is  
to achieve higher productivity from existing canola 
acres through improved use of agronomic knowledge 
and information tools, with an eye to the long-term 
sustainability of the industry.

  
 

The strategy also aims to increase the value  
of Canadian canola to all industry stakeholders, 
including the Canadians who grow, process and 
transport our products, and the global customers  
who rely on canola as a healthy source of food,  
feed and fuel. Our goal is to build on our progress  
in value-added processing, quality improvement  
and global marketing, ensuring that both supply  
and demand gain strength.

Yield (bu/acre)

Acres (millions)

Production (million MT)

Exported Seed (million MT)

Processing (million MT)
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Visit www.keepitcoming.ca

learn more about  
our strategic plan

THE FUTURE 
OF CANADIAN 
CANOLA:  
APPLY THE 
SCIENCE OF 
AGRONOMICS 
TO MAXIMIZE 
GENETIC 
POTENTIAL.
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WHERE WE  
HAVE BEEN
CANOLA PRODUCTION HAS SURPASSED  
THE INDUSTRY TARGET OF 15 MMT.  
This was achieved for a variety of reasons: genetic improvement, 
improved agronomics and a significant increase in acres.  
But what will take us to 52 bushels per acre by 2025?

GENETICS IN THE PAST HAVE BEEN  
CENTRAL TO YIELD INCREASES

CANOLA GROWERS HAVE BEEN EARLY  
ADOPTERS OF NEW MANAGEMENT PRACTICES

Canola producers and the value chain have benefited from 
increasing yields due to genetics and plant breeding. In 35 
years, we’ve increased production from less than 20 bu/ac to 
a high of 40 bu/ac in 2013. Introduction of herbicide tolerant 
canola and hybrid canola has provided significant yield potential 
to producers and the canola value chain. 

Yield increases have occurred due to genetic improvement 
and significant research into and adoption of agronomy and 
management practices. Together, agronomy and genetics have 
allowed canola crops to better deal with stressful growing 
conditions that are part of Canadian agriculture – insects, 
disease, weeds, moisture and temperature. 

SOURCES:  Statistics Canada (Provincial & Small Area Data); Informa (Soil Zone Estimates).
NOTE:      Includes canola, wheat, barley, pulses, canary seed, flaxseed, mustard, oats, sunflower seed, 

rye, triticale and summerfallow. Year shown indicates middle year of 3-year average.
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SOIL ZONES:

In the past 20 to 25 years, overall production increases also were 
in part due to increases in seeded acres. Canola’s share of seeded 
acreage of major crops and summerfallow increased in every soil zone.

BIG GAINS IN PRODUCTION WERE  
ALSO DUE TO INCREASED ACRES 

MANAGEMENT ISSUES SURROUNDING DISEASE, INSECT  
OR WEED PESTS SHOULD ALL PLAY A ROLE IN DETERMINING  
THE FREQUENCY OF CANOLA IN A GROWER’S GENERAL  
CROP ROTATION AND ON AN INDIVIDUAL FIELD.

Key Management Practices:

Evidence from other canola growing areas in the world indicate that planned use of blackleg resistance 
genes in varieties may be an effective disease management tool that could mitigate blackleg risk. The 
latest science also demonstrates that an absence of canola on a blackleg infected field allowed canola 
crop residue and the potential disease inoculum levels to drop to a manageable level. However, even if 
a grower practices a 1 in 4 rotation, stubble in a neighbouring field could provide inoculum for disease 
development. So growers need to be aware not only of their own fields but also of fields around them 
when making decisions. 

Intensive canola production has become possible through advances in weed control, primarily through 
novel trait technology.

Reduced tillage and improvements in equipment technology have allowed canola to be grown in areas 
where it may not have been considered possible in the past. From a soil conservation or sustainability 
perspective, herbicide tolerant canola has enabled the rapid adoption of reduced or zero tillage.

Growers will continue to need to recognize high-risk situations. These include high blackleg severity 
and incidence, increased flea beetle populations, positive clubroot identification and herbicide tolerant 
weeds. Growers will continue to need to adopt the principles of integrated pest management practices, 
which may include lower-risk rotations, and variability in plant species, herbicides and fungicides.

Growers’ choice to adopt GM technology has led to more sustainable production. It has allowed for low 
till or zero till practices, so that the use of inputs to control weed and disease pressure has reduced. 
With low tillage, there is lower use of fossil fuels to manage the land base. All of this has contributed to 
Canadian canola being recognized in major sustainability schemes in global markets like the European 
Union, the United States and other markets.

INTENSIVE MANAGEMENT PRACTICES HELP 
TO MITIGATE DISEASE AND INSECT PRESSURE

Going forward, the Canola Council of Canada will implement an  
approach that recognizes that each farm operation is unique and that 
growers need to make their own decisions depending on their own 
circumstances. The role of the Council is to ensure they have the best 
information based on the latest science. 

To do that, we will harness the full capacity of industry agronomists, 
advisors and scientists to target growers with the right research results  
at the right time. Through this approach we will respond to each  
grower’s unique circumstances, in order to maximize production from 
every single seed of planted canola.

Our approach is based on an intensive investment in agronomic  
research, technology transfer, collaboration and communication.

AGRONOMIC EXTENSION  
REQUIRES A PARADIGM SHIFT

IT’S 
AMAZING 
WHAT  
ONE MORE 
BUSHEL OF 
CANADIAN 
CANOLA 
CAN DO.
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IT’S AMAZING WHAT ONE MORE BUSHEL OF CANADIAN CANOLA CAN DO.

MORE CANOLA,
STRONGER ECONOMY,
BETTER BUSINESS,
MORE JOBS,
HAPPIER HOMES,
MORE FAMILY DINNERS.

THE SCiEnCE 
download PDF at keepitcoming.ca/media-centre

THE STrATEgY 
download PDF at keepitcoming.ca/media-centre

WITH EVERY ADDITIONAL BUSHEL WE GROW AND SELL, WE STRENGTHEN THE POSITIVE 
IMPACT OF CANOLA. MORE JOBS. HEALTHIER FOOD. GREATER PROFITABILITY FOR 
FARMERS, PROCESSORS, LIFE SCIENCE COMPANIES AND EXPORTERS.

READ ON TO FIND OUT HOW WE ARE PREPARING FOR THE OPPORTUNITIES AHEAD. 
TOGETHER, WE’RE READY TO KEEP IT COMING, STRAIGHT THROUGH TO 2025.

IT’S AMAZING WHAT ONE MORE BUSHEL OF CANADIAN CANOLA CAN DO.

HIGHER YIELD,
INCREASED PRODUCTION,
HIGHER PROFIT,
MORE WORK,
MORE OUTPUT,
HAPPY VALUE CHAIN,
A FEW MORE SMILES.

NOW WE’RE READY TO SET OUR 
SIGHTS HIGHER. OUR INDUSTRY 
IS EMBARKING ON A NEW PHASE 
OF GROWTH, GUIDED BY A BOLD 
NEW STRATEGIC PLAN.

OUR MISSION IS TO ADVANCE THE GROWTH 
AND PROFITABILITY OF THE CANOLA INDUSTRY 
BASED ON INNOVATION, SUSTAINABILITY,  
RESILIENCE AND THE CREATION OF SUPERIOR 
VALUE FOR A HEALTHIER WORLD.

Sustainably and profitably increase canola production in Canada to 
meet global demand for 26 MMT of Canadian canola by increasing 
yield to an average of 52 bu/acre. Improve quality characteristics of 
seed, oil and meal to meet new and existing customer requirements.

Meet global demand of 26 MMT by differentiating and demonstrating 
the quality characteristics of canola products to meet new and 
existing customer requirements at a competitive price.

Create a competitive, stable and open trade environment that 
consistently allows the industry to attain the maximum value for 
canola and its products free of tariff and non-tariff trade barriers.

INCREASE DEMAND IN MARKETS THAT  
RECOGNIZE THE VALUE OF CANOLA OIL, MEAL 
AND SEED. INCREASE SUSTAINABLE PRODUCTION 
TO MEET DEMAND THROUGH YIELD  
IMPROVEMENT TO ACHIEVE 26 MMT BY 2025.

MISSION

INDUSTRY GOAL

1

2

3

Exported Seed

Domestic Processing

Acres 

Yield 

Production

Oil Quality

Meal Quality

Trade Environment

8.11 MMT

6.87 MMT

20.2 Million

31.2 BU/Acre

14.24 MMT

*13% High Oleic and 
Specialty  Oil Acres

7% Saturated Fat

8.5 MMT 
(2012/13 Crop Year)

7.5 MMT  
(2012/13 Crop Year)

19.8 Million

40 BU/Acre

18 MMT

*15.5% High Oleic and 
Specialty  Oil Acres

7% Saturated Fat

12 MMT

14 MMT

22 Million

52 BU/Acre

26 MMT

High oleic and specialty oil 
attracts 1/3 of canola acres

Global leadership position 
in oil saturated fat content

Maintain global 
competitiveness in 
oil content

Increase protein availability 
by target species

Tariff free and non-tariff 
barrier free access to  
top markets

TARGETS 2011 & 2012 AVG. 2013 2025

*Estimated

STRATEGIC PRIORITIES FOR ACHIEVING THE CANOLA 2025 TARGETS:



WWW.canolacouncil.org

400-167 Lombard Ave.   Winnipeg, MB  R3B 0T6
Tel 204.982.2100   Fax 204.942.1841   Toll Free 866.834.4378

innovativE. 

RESiLiEnt. 

dEtERMinEd  
to CREatE  
SUPERioR  
vaLUE and  
a hEaLthiER  
WoRLd.


